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CASE STUDY iPhone 4S
Problem Statement.
The problem statement on this case study is the iPhone 4S phone, a product produced by Apple Inc. the case study concerns the features of the phone and the methods used by the company to market the iPhone 4S in the market reach the market. 
Current Conditions
This case study involves the valuation of the promotion mix plan for the Apple iPhone 4S. iPhone 4S is an Apple Inc's mobile expedient that is aimed at sophisticated consumers and intermediate customers. The assessment of the product plan, promotion strategy, and pricing strategy of the iPhone 4S show that the product is innovative good, and the prices are calculated based on middle-class customers' requirements. The marketing of the iPhone 4S demonstrates that the product is promoted over TV commercial ads. Simultaneously, the marketing mix alteration strategies have also been planned, which designates that the prices for iPhone must be coordinated with other same variety of mobile phones (Trautschold and Ritchie 2012).  
The problem study of this case study is the marketing mix approaches of the iPhone 4S. iPhone 4S is a product of Apple Inc, which is a company based in America. the firm is well known for developing advanced electronics apparatus, and the iPhone is one manufactured by the company. iPhone 4S is a current mobile device produced by the company, and it comprises various features and functions to satisfy all the necessities of a client from the mobile phone. According to (Jalil et al. 2017), iPhone 4S includes essential features like a portable media player, an internet customer with email, Wifi and 3G connectivity, web browsing capabilities, and an 8-megapixel video camera. The variety of a suitable target market is essential so that the product is launched into the market with appropriate strategies, which will increase the demand for the phone once it is introduced in the market. Apple Inc ensures they produce the products at the prices that middle-class populations can afford. 
Strategic Goal
The strategic goal of the case study is to study the features that make iPhone 4S more superior to the other iPhones. The method of promotion used by Apple company to promote the marketing of this type of phone is another main goal which this case study tries to study.  To create a wider market the Apple uses commercial advertisement TV to market the phone by informing the customers of the features of this phone, which makes it more superior in the market. 
Objectives
· The objective of this case study is to investigate iPhone 4S and marketing mix strategies.
· To investigate the position plan used for the product and the promotion approach. 
· To investigate the features of the iPhone 4S and why it's considered a high-quality phone than other iPhones in the market. 
Analysis
iPhone 4S is a mobile phone gadget that is mainly designed to enable users to establish communication with others and do a wide range of functions. The marketing mix implication for phone products is vital since the mobile firms must develop all the marketing mix strategies like the product strategy, promotion plan, and pricing approaches. The phone's achievement rests on the efficiency with which it's being valued and hurled in the market. This shows more implications of marketing mix strategies for mobile phone businesses. 
The positioning approach for good suggests the formation of necessary and characteristic position in the attentions of clients so that advanced suitability for the product may be obtained on the part of customers. Apple company is known worldwide for developing high-quality products that are very innovative by nature. iPhone 4S is produced by the most innovative mobile iPhone with advanced features for its clients. This type of phone has certain advanced features with an earlier version of the iPhone, like retina display, enabling the iPhone 4S to be a more refined product (Jalil et al., 2017).  
The case study involves the method of promotion used by Apple company to market the iPhone 4S. Advertising is a vital element that the company uses to inform customers about the new product in the market. Apple Inc has applied various strategies to promote the iPhone 4S to upgrade its phone by using its website. Also, Apple Inc uses TV commercials to encourage iPhone 4s. The firm communicates the headline feature of its iPhone 4S-Siri and promotes Siri in displaying musical notes to the consumer. 
The assessment of the marketing mix strategies for the Apple iPhone 4S has caused the identification of firm strengths as well weak points of its plan. Pricing strategies may be made more innovative and acceptable to more of its target market segment by keeping it slightly lower than its major competitors like Samsung. 
Alternatives
Samsung Galaxy S21 ultra is another phone product that is more impressive; the phone has a good camera with an improved feature. This phone has a new feature for S-series, S-pen stylus support, and it's a good phone that can be used with those not able to afford iPhone 4S. This phone operates on Android 11, which promotes the phone to be among the best phones globally. 
Evaluate Alternatives
There are various alternatives of phones apart from iPhone 4s and Samsung Galaxy S21 ultra, such as Reno Oppo phone is also a powerful phone with great features. The phone has a clear camera, and the phone is faster and of high quality, competing with products of Apple and Samsung companies in the production of quality phones.  
I recommend Apple Inc to produce their products and have in mind the common citizen who has been unable to get iPhone 4S with the high price. I recommend Apple Inc to produce other phones with good features and lower their prices so that to take care of low-class individuals who would like to purchase their products. 
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